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- What we are most proud of?

» Co-branding policy setting minimum expectations

e Some members are

A socially just and inclusive society in which all people flourish.

already co-branding

OUR MISSION

To promote and enhance the dignity of all people through:

. D ra I t e d a rO ‘ e d l l re | O r « Providing compassionate care, support and empowerment of those most
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a wider society that are fair
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media statements




- What we hope to achieve in
the next two to three years?

Consistency of co-branding across the membership
Increased visibility of the Methodist Alliance work
 internally within the Methodist Connexion
e external to the Methodist Church

Regular media releases around Methodist Alliance
submissions

Establish a benchmark of visibility of the Methodist Alliance
to enable measurement on increase.
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Key issues

Focus is on developing resources to implement
co-branding

There is a significant variance of resources and
capacity within the Community of Practice - some
members have no dedicated communications or
fundraising staff while others have teams of
communication & fundraising staff

There are limited opportunities to co-brand with
only one shared programme
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